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LG Chem Brazil -’05
* Istanbul Office -’05

LG Chem China Investment -’05

* Bangkok Office — ‘04
* Moscow Office -’04
*LG Solid Source - ‘02

* Hochimin Office -’96
*Jakarta -’95
* Shanghai Office -’92

*New Delhi Office - '86

« Osaka Office’- ’82
*Hong Kong Office — ‘82
«Hamburg Office™ '74

* Singapore Office — ‘74
- LA Office'- ’72

* 3 1)'73,NY 2&0|# 2)'77, FF 0|™ 3) '83, Tokyo =& 0| A

*LGCE WR (Poland) -’05
*LG Bohai (China) -’05
*LGCC TJ (China) -’05
*LGCE BJ (China) - '04
*LGCE TP (Taiwan) - ‘04
*LGCE NJ (China) -’03
*LGCIM (USA) -’03
*LGCC GZ (China) -’02

*LGPI (India) - ’96

*LG YX (China) -’96

*LG New Building Material (China) -’96
LG Dagu (China) -’95

*LG Vina (Vietham) -’95
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LGCCI

LG DAGU : PVC
LG YX : ABS, SBL
LGCC GZ : ABS Comp’d, EP Comp’d
LGCC TJ : EP Comp’d
: LG BOHAI : EDC/VCM
" LGCI TJ : Tile, Window Profile
LGCE NJ : Polarizer, Battery

8 LGCE BJ : Polarizer
: a LGCE TP : Polarizer (Taiwan)
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LG Chem Poland: s % - : i
Polarizer s O@ T e ~2 USA
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———— ‘ - : LGCIM : Hi-Macs
SEE—— Wb £ . P
; "o " - Vietnam _‘ |
. . LG Vina: DOP : 4
LGPI : PS/EPS | a

/. LG Chem China Investment (LGCCI) .
@ Manufacturing Subsidiaries(13) : China(9), Vietnam(1), India(1), USA(1), Poland(1)
® Marketing Subsidiaries(7) : China(2), USA(2), Brazil(1), Europe(1), India(1)

\C Representative Offices(7) : Hochiminh, Bangkok,Singapore,Jakarta,Tokyo,Moscow,Istanbul
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F2& 2 : LG Way, Vision & Core Value, Speed 2™

Vision & Core Value

To be a global leader -
Growing with customers by providing
Innovative materials and solutions

Mutual
Respect

Creation




(syaret
11,688
; ndustries - 10,025
HEZ=E 45,911 28 |LG Chem*** = 9,942
o2 37,686 29 |Yara =9o] 9,817
xon Mobil o= 36,826 30 [ICI o= 9,808
China Petroleum & Chemical == 30,676 31 |Huntsman o|= 9,651
SABIC Ab2LC| 29,276 32 |Solvay 7] of| 9,572
DuPont o|= 29,218 33 |ENI olEf 2| 9,507
Total TotA 28,786 34 |Praxair o|= 9,402
Formosa** CHot 26,541 35 |DIC el= 9,153
Bayer = 22,644 36 |Braskem =21z 9,085
Mitsubishi = 20,008 37 |Lanxess =2l 9,060
Basell HE=2t= 16,614 38 |Air Products o|= 8,820
Lyodell Chemical o|= 16,165 39 |Borealis LLAEEZ|o} 8,706
Evonik =l 15,972 40 |Asahi Kasei o= 8,573
Mitsui A= 15,172 41 |Sasol Lhop=2 7,980
AkzoNobel o|= 14,009 42 |Rohm and Haas o|= 7,837
Air Liquide Tt A 13,710 43 |Arkema ZEfA 7,781
Sumitomo = 13,662 44 |Syngenta A e 7,290
Petrochina = 13,498 45 |[Clariant AN 7,111
Reliance S 13,222 46 |Rhodia kA 6,967
Linde =l 12,626 47 |Eastman Eiies; 6,830
Chevron Ly 12,534 48 |Nova 7 etct 6,732
DSM = 12,007 49 |Showa Denko A= 6,526
Toray 2l = 11,962 50 |Celanese o| = 6,444
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Ya Plastics, Formosa Plastics, Formosa Chemical & Fibre, Formosa Petrochemical |

Stel/E EHASA ALY 2AI(BI AT E)

3}st5 2 : Petrochemical, Inorganic chemical, Performance chemical, Life science chemical At 7| &=




72 3 : Global Top 50 3| Al (C&ENZ I,
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2007 7| =)

_E HEzt=
4 |Ilneos Group D= 37,686 100
5 |Exxon Mobil o= 36,826 9
6 |China Petroleum & Chemi = 30,676 19
7 |SABIC AL 29,276 87
8 |DuPont of=t 29,218 100
9 |[Total oA 28,786 13
10 |Formosa** CHok 26,541 58
11 |Bayer = 22,644 51
12 (Mitsubishi el = 20,008 80
13 |Basell HEE= 16,614 97
14 |Lyodell Chemical o= 16,165 57
15 |Evonik = 15,972 81
28 [LG Chem*** st= 9,942 80
50 |Celanese of=t 6,444 100
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SHE2 : Petrochemical, Inorganic chemical, Performance chemical, Life science chemical At 7| &=
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a Plastlcs Formosa Plastics, Formosa Chemical & Fibre, Formosa Petrochemical A
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